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Quantitative marketing research is the application of quantitative research techniques to the field of marketing. 
It has roots in both the positivist view of the world, and the modern marketing viewpoint that marketing is an 
interactive process in which both the buyer and seller reach a satisfying agreement on the "four Ps" of marketing 
...This book presents the most important and practically relevant quantitative models for marketing research. 
Each model includes a demonstration of the mechanics of the model, empirical analysis, real world examples, 
and an interpretation of results and findings.Integrating Quantitative and Qualitative Methods in Social 
Marketing Research. by Nedra Kline Weinreich. Introduction. Traditionally, research in the field of health 
promotion has followed in the footsteps of its "older brother," medicine.Marketing research is "the process or 
set of processes that links the producers, customers, and end users to the marketer through information used to 
identify and define marketing opportunities and problems; generate, refine, and evaluate marketing actions; 
monitor marketing performance; and improve understanding of marketing as a process.


